PASSPORT
USER GUIDE

Passport is our award-winning market research

knowledge hub for forward thinkers.

Unlock growth with our global research into

markets, industries, economies and consumers.

This guide provides a detailed overview of how to
use Passport, allowing you to find the information

you need more efficiently.
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Home page

Navigate to data and insights via navigation menus, classic keyword search and featured content.
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Skin health positioning in fragrances Is an
under-penetrated space. Trending claims
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Home page

Navigate to data and insights via navigation menus, classic keyword search and featured content.
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Home page

Navigate to data and insights via navigation menus, classic keyword search and featured content.
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Analysis

Find content of interest in country reports and briefings.
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Latest reports

|

Passport is our award-winning market researc|
|

Read the latest country reports and global
trends analysis.
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Search for data, analysis, insights and more.
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Explore categories

Explore our proprietary category taxonomy and select your search criteria.
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Explore categories

Explore our proprietary category taxonomy and select your search criteria.
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Explore categories

Explore our proprietary category taxonomy and select your search criteria.
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Explore categories

Explore our proprietary category taxonomy and select your search criteria.
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Industries
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Channels

Explore categories

Explore our proprietary category taxonomy and select your search criteria.
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Keyword search

Type a keyword to search for a category in the

tree,

Go back ‘ ‘ Done ‘
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Results

Choose the statistics, analysis and dashboards you wish to view from those matching your search criteria.
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View full data set ‘ l Configure and export your data

Company Shares »
Share of sales and actual sales by company In a time serles by standard data types,
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Results

Choose the statistics, analysis and dashboards you wish to view from those matching your search criteria.
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Results

Choose the statistics, analysis and dashboards you wish to view from those matching your search criteria.
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Results

Choose the statistics, analysis and dashboards you wish to view from those matching your search criteria.
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Results

Choose the statistics, analysis and dashboards you wish to view from those matching your search criteria.
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Results

Choose the statistics, analysis and dashboards you wish to view from those matching your search criteria.
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Report Country Report | 23 Jul 2024

[ Q consumers ]
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Choose the statistics, analysis and dashboards you wish to view from those matching your search criteria.
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Refine your search Beauty
=
Geographies Country Analyst:;
Report Country | ‘ Go back Next tip
Categories and topics Beauty 4 gany in 2023, in part attributed 1o high prices, whereas volume sales remained varlable
across il growth rate of mass beauty and personal care during the yaal, although both saw a
Analysis positive pErformance. THe premiumisa,.  «of mass Brands has fiso continued, and consumer trust in local and mass brands is growing. In addition, international
beauty and personal care glants € Read more
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Results

Choose the statistics, analysis and dashboards you wish to view from those matching your search criteria.
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o
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Analyst: Stephen Dutton
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Choose the statistics, analysis and dashboards you wish to view from those matching your search criteria.
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hal care giants ¢ Read more
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. Analyst: Kayla Villena
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This report utllises Euromonitor International’s new Passport Innovation pottal 1o explore new brand and sub-brand launches in global beauty and personal care

l _"“J* e-commerce | Three key Innovation platforms are identified for global beauty and personal cara In 2023/2024, with product examples from large global e-commerce retailers
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Choose the statistics, analysis and dashboards you wish to view from those matching your search criteria.
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Statistics

Use powerful data analysis tools to create custom data sets.

G : ® m Euromonitor
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SEARCH RESULTS / ﬂ
Market Sizes

‘:'!" Passport Industries Channels Products | Consumers Economies

Companies

How do keyword search results differ from tree search results?

Historical Calculation Varlables

Definitions |

CHANGE DATA TYPES L GROUP SLM MODIFY SEARCH -+-

2018 2023 APPLY )

W Data Type ' Unit Currenl Constant ' 201 2020
mmo m X Retall value RSP USD million Current Prices 504,801.2 511,104.5 491,510.0 533,704.1 537,563.6 56%9,134.9
Convert data

Eme =M Retall Value RSP USD million Current Prices 18,228.7 18,567.6 18.817.4 20,4447 20,448.4 21.,539.3

[ 1 Il Convert data to a specific unit of measurement. Retall value RSP USD miflion Current Prices 41,745.9 41,966.7 495,139.5 48,852.4 48,259.8 49,527.5

[ 1 0 il Relall Value RSP USD mitlion Current Prices 72,885.8 73,776.3 60,202.7 65,170.7 67,905.1 73.812.5

L ] Bl Go back Next tip Retall Value RSP USD million Current Prices 22,7231 22,607.6 20,673.7 21.815.2 23.093.1 25,3126

mme X Retall Value RSP USD mitlon Current Prices 4,745 4 4,677.1 4,605.0 4,755.5 4.861.9 5,019.7

| | B ik ! r Retall Value RSP USD milllon Current Prices 52,440.8 51,975.2 45,053.1 52,777.5 57,627.5 64,381.7

mEmaomip Worla Hair Care Retall Value RSP USD million Current Prices 79,2374 79,581.8 78,595.5 84.087.5 85,382.7 89,102.1

Em World Men's Grooming Retall Value RSP USD milllon Curnrent Prices 52,9397 52,438.5 47,7316 51,674.2 54,050.9 58,105.5

mmn A World Oral Care Retall Value RSP USD million Current Prices 47,494.6 48,098.9 48,628.3 51,962.5 51.223.6 53,345.5
World Otal Care Excl Power Toathbrushes Retall Value RSP USD mitlan Current Prices 42,500.7 42,668.7 42,900.8 45,785.3 45,414.6 47,235.5

[ 1 B ks World SKin Caro Retall Value RSP LSD mitlion Current Prices 139,052.2 143.826.6 142.,094.5 156,889.5 152,093.2 158,353.8

[T BT World sun Care Ratall Value RSP USD milllon Currant Prices 12,2247 12,4022 11,125.0 12,8605 13,485.9 15,244.9

L ] il Wiorld Premium Beauty and Persanal Care Retall Value RSP USD milllion Curtent Prices 137,463.8 142,787 .0 131,547 .4 152,834.2 154,511.0 165,695.9

L] World Prestige Baauty and Persanal Care Roetall Value RSP USD milllon Current Prices 128,855.5 133,637.3 122,376.4 141,751.4 143,329.5

. [ World Mass Beauly and Personal Care Retall Value RSP UsD milllon Current Prices 300,206.3 301,057.6 293,383.9 310,204.6 312,881.9

L ]} World Dermocosmatics Beauty and Poersonal Care Retall Value RSP USD million Current Prices 18,913.5 20,321.2 21,383.3 25,457.2 26,535.4
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Statistics

Use powerful data analysis tools to create custom data sets.

G : ® m Euromonitor
elp centre = o <! International

SEARCH RESULTS / ﬂ
Market Sizes

‘:'!" Passport Industries Channels Products | Consumers Economies

Companies

How do keyword search results differ from tree search results?

Historical Definitlons | Calculation Varlables

CONVERT DATA CHANGE DATA TYPES MODIFY SEARCH -+-

L GROUP SLM

Stats Type

Geography

2018 2023 APPLY )

Linit

Currenl Constant

2020

mme 1 World sp USD millon | Current Prices 504,801.2 511,104.5 491,510.0 533,704.1 537.563.6 569,134.9
Change data type
Eme =M Waorld. 1 USD million Current Prices 18,228.7 18,567.6 18.817.4 20,4447 20,448.4 21,539.3
mmoamn World Add or remove data types from the grid like llsp USD miflion | Current Prices 41,745.9 41,966.7 49,139.5 48,852.4 48,259.8 49,527.5
LR Lk World volume or value sales. Some Industries also SP  usDmillon | Current Prices 72,885.8 73,776.3 60,207.7 66,170,7 67,905,1 73,812.5
[ 1 Bl World el oon LUnE Gats ypes. IS‘P USD million Current Prices 22, 723.1 22,607.6 20,673.7 21.815.2 23,0931 25,312.,6
em A World =P USD milllon Current Prices 4,745 4 4,677.1 4,605.0 4,795.5 4.661.9 5,019.7
CT R i World Go back Next tip SP USD millon  Curtent Prices 52,440.8 51,975.2 45,053.1 52,777.5 57,627.5 64,381.7
mEmaomip World - - sP USD million Current Prices 79,237 4 79,581.8 78,595.5 84.087.5 85,382.7 89,102.1
1 World MET's GIoDmIng: Rei value RSP USD milllon  Current Prices 52,939.7 52,438,5 47,731.6 51,674.2 54,050.9 58,105.5
mmn A World Oral Care Retall Value RSP USD million Current Prices 47,494.6 48,098.9 48,628.3 51,962.5 51.223.6 53,345.5
World Otal Care Excl Power Toathbrushes Retall Value RSP USD milllen | Current Prices 42,500.7 42,668.7 42,900.8 45,7853 45.414.6 47,235.5
[ 1 B ks World SKin Caro Retall Value RSP LSD mitlion Current Prices 139,052.2 143.826.6 142.,094.5 156,889.5 152,093.2 158.,353.8
[T BT World sun Care Ratall Value RSP USD milllon Currant Prices 12,2247 12,4022 11,125.0 12,8605 13,485.9 15,244.9
L ] il Wiorld Premium Beauty and Persanal Care Retall Value RSP USD milllion Curtent Prices 137,463.8 142,787 .0 131,547 .4 152,834.2 154,511.0 165,695.9
L] World Prestige Baauty and Persanal Care Roetall Value RSP USD milllon Current Prices 128,855.5 133,637.3 122,376.4 141,751.4 143,329.5
. [ World Mass Beauly and Personal Care Retall Value RSP UsD milllon Current Prices 300,206.3 301,057.6 293,383.9 310,204.6 312,881.9
L ]} World Dermocosmatics Beauty and Poersonal Care Retall Value RSP USD million Current Prices 18,913.5 20,321.2 21,383.3 25,457.2 26,535.4
L 2024 Euromonitor 1s privately owned & trademarked Accessibility Statement Cookie Policy | Privacy Policy
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Definitions |
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2020

FR

Euromonitor
International

Calculation Varlables

mme 1 Worla Beauty and Pers:ﬁ‘ Group ST
T B 1| World Baby and Child-
C T B World Bath ana Sh-ow+ Sum the data In your search by category and/or
e World Colour Cosmetit geography to create a tallored total line
ST BL bl World Deodarants ‘
w1 World Depllatories Go back Next tip
CT BT Lk world Fragrances |
mEmaomf World Halr Care e saseen saae
L ] World Men's Grooming Relall Value RSP
mmn A World Oral Care Retall Value RSP
World Otal Care Excl Power Toathbrushes Retall Value RSP
LT Bl Waorld Skin Caro Retall Value RSP
L1 B World sun Care Retall Value RSP
| 1 ] il Waorld Premium Beauly and Persanal Care Retall Value RSP
L] World Prestige Baauty and Persanal Care Retall Valua RSP
. World Mass Beauly and Personal Care Retall Value RSP
L ]} World Dermocosmatics Beauty and Poersonal Care Retall Value RSP
i 2024 Furomonitor is privately owned & trademarked Accessibility Statement Cookie Policy

T g e RS

USD mitlion
USD million
USD mitlien
USD mitlion
USD milllon

USD million

Currem Prices
Current Prices
Current Prices
Current Prices
Current Prices
Current Prices
Current Prices
4 Current Prices
Cunrent Prices
Current Prices
Current Prices
Current Prices
Current Pricas

Curtent Prices

USD milllgn Current Prices
UsD million Current Prices
USD million current Prices
| Privacy Pollcy

504,801.2
18,228.7
41.745.9
72,885.8
22, 723.1

4. 7454
52.440.8
79,237 4
52,939.,7
47.494.6
42,500.7

139,052.2
12,224.7

137,463.8

128,855.5

300,206.3
18,913.5

511,104.5
18,567.6
41,966.7
73,776.3
22,607.,6

4,677.1
51,975.2
79,581.8
52,438.5
48,098.9
42,668.7

143,826.6
12,402 4

142,787.0

133,637.3

301,057.6
20,321.2

O O

451,510.0
18,817.4
49,139.5
60,2072.7
20,673.7

4,605.0
45,053.1
78,595.5
47,7316
48,628.3
§2,900.8

142,094.5
11,125.0

131,547 .4

122,376.,4

293,383.9
21,3833

533,704.1
20,4447
48,852.4
65,170.7
21,815.2

4,795.5
52,777.5
84,087.5
51,674.2
51,962.5
45,785.3

156,889.5
12,860.5

152,834.2

141,751.4

310,204.6
25,457.2

Cl - -

537,563.6
20,448.4
48.259.8
67,9051
23,093.1

4.861.9
57,627.5
85,382.7
54,050.9
51,223.6
45,414.6

152,093.2
13,485.9

154,511.0

143,329.5

312,881.9
£6,535.4

569,134.9
21,539.3
49,527.5
73,812.5
25,3126

5,019.7
64,381.7
89,102,1
58,105.5
53,345.5
47,235.5

158,353.8

15,244.9

165,695.9
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Stats Type Geography Category
mme 1 Worla Beauty and Personal Care
L1 B il World Baby and Chlld-specific Products
mEonfA World Bath ana Shower
[T B8 Lk World Colour Cosmetics
L ] Bl World Deodorants
R World Depllatories
CT B World Fragrances |
mEmump Worlg Halr Care
L ] World Men's Grooming
mmn A World Oral Care

World Otal Care Excl Power Toathbrushes
L 1 Bl world Skin Care
sm = World sun Care
e [ World Premium Beauty and Personal Care
L] World Prestige Baauty and Persanal Care
[ ] | il Worlg Mass Beauly and Personal Care
L ]} World Dermocosmatics Beauty and Porsonal Care
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Change the years in the dropdown menu and
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~ Retall Value RSP

Retall Value RSP
Retall Value RSP
Retall Value RSP
Retall Value RSP
Retall Value RSP
Retall Valua RSP
Retall Value RSP
Retall Value RSP

Cookie Policy

Economies

Change years

data.

S UsDmillon Cutrent Prices

USD million Current Prices
USD milllen | Current Prices
USD million Curreit Prices
UsD milllon Current Pricas

USD million Curtent Prices
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UsD million Current Prices
USD million current Prices
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504,801.2

18,228.7
41.745.9
72,885.8
22, 723.1
4. 7454
52.440.8
79,237 .4
52,939.7
47.494.6
42,500.7
139,052.2
12,224.7
137,463.8
128,855.5
300,206.3
18,913.5

MODIFY SEARCH)

511,104.5
18,567.6
41,966.7
73,776.3
22,607.,6

4,677.1
51,975.2
79,581.8
52,438.5
48,098.9
42,668.7

143,826.6
12,402 4

142,787.0

133,637.3

301,057.6
20,321.2
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2020

451,510.0
18,817.4
49,139.5
60,2072.7
20,673.7

4,605.0
45,053.1
78,595.5
47,7316
48,628.3
§2,900.8

142,094.5
11,125.0

131,547 .4

122,376.,4

293,383.9
21,3833

533,704.1
20,4447
48,852.4
65,170.7
21,815.2

4,795.5
52,777.5
84,087.5
51,674.2
51,962.5
45,785.3

156,889.5
12,860.5

152,834.2

141,751.4

310,204.6
25,457.2

Cl - -

FR

Euromonitor
International

Calculation Varlables

537,563.6
20,448.4
48.259.8
67,9051
23,093.1

4.861.9
57,627.5
85,382.7
54,050.9
51,223.6
45,414.6

152,093.2
13,485.9

154,511.0

143,329.5

312,881.9
£6,535.4

569,134.9
21,539.3
49,527.5
73,812.5
25,3126

5,019.7
64,381.7
89,102,1
58,105.5
53,345.5
47,235.5

158,353.8

15,244.9

165,695.9
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CONVERT DATA CHANGE DATA TYPES L GROUP SLM

2018 2023 APPLY )

Stats Type Geography Category Data Type ' Lnit
mme Worla Beauty and Personal Care Retall value RSP USD millon Modify search 10.0 533,704.1 537,563.6 56%9,134.9
[T BT il World Baby and Child-specific Products Relall Value RSP USD million 17.4 20,444.7 20,448.4 21,539.3
mmo World Bath and Shower Retall Value RSP USD milflion Edit categaries and geographles Includiedin 89.5 48,8524 48,259.8 49,527.5
[T B8 Lk Wl Colour Cosmetics Retall Value RSP USD milllon your Saneo, 07.7 65,170,7 67.905.1 73,812.5
L ] Bl World Deodorants Retall Value RSP USD million 73.7 21.815.2 23.093.1 25,3126
mme World Depilatories Retall Value RSP USE mitllon Go back ‘ ‘ Next tip 05.0 4,755.% 4,861.9 5,019.7
[ 1 B ik World Fragrances Retall Value RSP USD milllon ) _ 53.1 52, 777.5 57,627.5 64,381.7
mEmaomip World Halr Care Retall Value RSP USD million | Currem Prices 79,2374 79,5818 | 78,595.5 84.087.5 85,382.7 89,102.1
Em World Men's Grooming Retall Value RSP USD milllon Current Prices 52,939,7 52,438,5 | 47,7316 51,674.2 54,050.9 58,105.5
mmn A World Oral Care Retall Value RSP USD million Current Prices 47,494.6 48,098.9 48,628.3 51,962.5 51.223.6 53,345.5
World Otal Care Excl Power Toathbrushes Retall Value RSP USD mitlan Current Prices 42,500.7 42,668.7 42,900.8 45,785.3 45,414.6 47,235.5
[ 1 B ks World SKin Caro Retall Value RSP LSD mitlion Current Prices 139,052.2 143.826.6 142.,094.5 156,889.5 152,093.2 158,353.8
[T BT World sun Care Ratall Value RSP USD milllon Currant Prices 12,2247 12,4022 11,125.0 12,8605 13,485.9 15,244.9
L ] il Wiorld Premium Beauty and Persanal Care Retall Value RSP USD milllion Curtent Prices 137,463.8 142,787 .0 131,547 .4 152,834.2 154,511.0 165,695.9
L] World Prestige Baauty and Persanal Care Roetall Value RSP USD milllon Current Prices 128,855.5 133,637.3 122,376.4 141,751.4 143,329.5
. [ World Mass Beauly and Personal Care Retall Value RSP UsD milllon Current Prices 300,206.3 301,057.6 293,383.9 310,204.6 312,881.9
L ]} World Dermocosmatics Beauty and Poersonal Care Retall Value RSP USD million Current Prices 18,913.5 20,321.2 21,383.3 25,457.2 26,535.4
i 2024 Furomonitor is privately owned & trademarked Accessibility Statement Cookie Policy | Privacy Policy
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mme 1 Worla Beauty and Personal Care
BE = World Baby and Child-specific Products
mEonfA World Bath ana Shower
L 1 ik world Colour Cosmetics
L ] Bl World Deodorants
w1 World Depllatories
L1 i Wiarld Fragrances
mEom Worlag Halr Care
el World Mean's Grooming
mmn A World Oral Care
World Otal Care Excl Power Toathbrushes
L 1 Bl world Skin Care
am o World sun Care
e [ World Premium Beauty and Personal Care
L] World Prestige Boauty and Personal Care
[ ] ] il World Mass Beauty and Personal Care
un World Dermocosmatcs Beauty and Porsonal Care
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2018 2023 APPLY )

Data Type

Retall value RSP
Retall Value RSP
Retall Value RSP
Relall Value RSP
Retall Value RSP
Retall value RSP
Retall Value RSP
Retall Value RSP
Retall Value RSP
Retall Value RSP
Retall Value RSP
Retall Value RSP
Ratall Value RSP
Retall Value RSP
Retall Valua RSP
Retall Value RSP
Retall Value RSP

Cookie Policy

Linit

USD milllon
USD million
USD miflion
USD mitlion
USD million
LISD mililon
USD milllon
USD milion
USD milllon
USD million
USD mitlan
LSD mitlion
USD milllon

USD million

Economies

Current Constamt

Currem Prices
Current Prices
Current Prices
Current Prices
Current Prices
Current Prices
Current Prices
Current Prices
Cunrent Prices
Current Prices
Current Prices
Current Prices
Current Pricas

Curtent Prices

USD milllgn Current Prices
UsD million Current Prices
USD million current Prices
| Privacy Pollcy
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Definitlens || Calculation Vailables

MOCHEY SEARCH -+-

Download data

Download the data into excel or PDF format.

79,237 .4
52,839.7
47,494.6
42.500.7
139,052,2
12,224.7
137,463.8
128,855,5
300,206.3
18,913.5

Go back ‘ ‘ Next tip

79,581.8 78,595.5
52,438.5 47,7316
48,098.9 48,628.3
42,668.7 §2,900.8
143,826.6 142,094.5
12,402 .4 11,125.0
142,787.0 131,547 .4
133,637.3 122,376.,4
301,057.6 293,383.9
20,321.2 21,383.3

q Og

3

84,087.5
51,674.2
51,962.5
45,785.3
156,889.5
12,860.5
152,834.2
141,751.4
310,204.6
25,457.2

Cl - -

= v | s 7]

§37,563.6  569,134.9
20,448.4 21,539.3
48,259.8 49,527.5
67,9051 73,812.5

123,093.1 25,312.6

4,661.9 5,019.7
1576275 54,381.7
85,362.7 89,102.1
54,050.9 58,105.5
51,223.6 53,345.5
45,414.6 47,235.5

152,093.2  158,353.8
13,485.9 15,244.9

154,511.0 | 165,695.9
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312,881.9
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‘ Go back ‘ ‘ Next tip

mmo

LT B, v

T B L v

CL R |

LT B v

R World

[ 1 B i Woirld

mEmaomf World

w1 Waorld

mmn A World
Worla

[ 1 B ks Worlc

L L i, World

[ 1 ] il World

L] World

En il World

[ ] ] World
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Fragrances

Hair Care

Mean's Grooming

Oral Care

Otal Care Excl Power Toathbrushes
Skin Care

sun Care

Premium Beauty and Persanal Care
Prestige Beauty and Personal Care
Mass Beauty and Personal Care

Dermocosmatics Beauty and Porsonal Care

Accessibilily Statement

Retall value RSP

Relall Value RSP
Retall Value RSP
Retall Value RSP
Retall Value RSP
Retall value RSP
Retall Value RSP
Retall Value RSP
Retall Value RSP
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Retall Value RSP
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USD millon | Current Prices
USD mitllon Current Prices
USD miflion Current Prices
USD mitllon | Current Prices
USD million Current Prices
LISD milllon Current Prices
USD million Curtent Prices
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USD milllon  Current Prices
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USD milllen | Current Prices
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UsD milllon Curtent Prices
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72,885.8
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143,826.6
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18,817.4
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20,673.7
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569,134.9
21,539.3
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5,019.7
64,381.7
89,102,1
58,105.5
53,345.5
47.,235.5

158,353.8

15,244.9
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brands Is growing. In addition, International beauty and personal care giants continue to
drive trends, which the mass and local brands follow.
We note that, In 2023, beauty and personal care consumerts continued to move away 20,000

from emotional and iImpulsive purchases In favour of more rational and conscious
cholces. The less affluent segment sought price promotions or cheaper alternatives,
without compromising on basic quality requirements or efficacy. Conversely, the more 15,000
affluent segment of soclety supported the dynamic growth of premium beauty and
personal care, sustaining the "lipstick effect” (whereby, In times of ecaonomic uncertainty,
consumers will forego larger luxury items while still purchasing more affordable luxury
products, such as premium lipsticks) which was already visible In 2022, This higher-
income group is less inclined to make sacrifices in beauty and personal care and
conslders premium options as an Investment In wellbeing. Indeed, within this context, we
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